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ESG & Gen Z Pact
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AGENDA



Every brand runs in its racing track.
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DIGITAL AND LIVE COMMUNICATION |  COMMERCIALS

ENTERTAINMENT | BRANDED CONTENT | TV PROGRAMMING |

MUSIC | ART | CULTURE
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MULTINATIONAL GROUP WITH MORE THAN13
OFFICES AROUND THE WORLD
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MILAN | ROME | BERGAMO | PRAGUE | ISTANBUL | BUENOS AIRES | MONTEVIDEO

| CAPE TOWN | LOS ANGELES | MODENA | GENOA | SHANGHAI | RIYADH
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135 Millions Euros

165 Active Clients

130 International Awards

300 People

The numbers show 

WHO WE ARE
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HIGH-VALUE

SEGMENTS

LUXURY EVENTS & CEREMONIES
Large-scale ceremonies and premium luxury event experiences

MEDICAL CONGRESSES
Corporate communication and medical congress management

PREMIUM CONTENT
Scripted and premium content production

BLUE-CHIP CLIENTS
Strong relationships with leading global brands
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